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HOTEIS & VIAGENS 

 Media Type/Periodicity: Trade Magazine / bimonthly 
Circulation: 15.000 
Country: Portugal 
Date: 01 / 02 / 2010  
Title: Hilton Vilamoura, the greenest hotel  

 Summary: Hilton Vilamoura takes part in the ecological
 initiative of the United Forest Project that promotes the forest
 reforestation worldwide. In its campaign “Tomorrow will be
 always green” the hotel invites its guests to plant a tree with a
 30 years life warranty. “We hope that this first step may be
 followed by many others and that we may each improve our
 efforts towards an sustainable environment”, said Alessandro
 Cabella, the hotel’s GM. 
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PARAÍSOS 

 Media Type/Periodicity: Trade Magazine / quarterly 
Circulation: 23.000 
Country: Portugal) 
Date: nº13-winter / 2010  
Title: Result of bartender Agreement 

 Summary: Go inside of a luxury, relax and wellness world 
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WOMAN 

 Media Type/Periodicity: Women Magazine / monthly 
Circulation: 219.000 
Country: Spain 
Date: 03 / 2010  
Title: WIN one of the 10 weekends for two in one of the Hilton
 hotels of the Peninsula:  

 Summary: Hilton Madrid Airport, Hilton Valencia, Hilton
 Barcelona, Hilton Diagonal Mar Barcelona and Hilton Vilamoura
 As Cascatas Golf Resort & Spa (Algarve, Portugal). The stays
 include 2 nights in a double room with breakfast. www.hilton.com 
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CLASHNEWS.BLOGSPOT 

 Media Type/Periodicity: Online Blog / daily 
Visits: 60.000 
Country: Portugal 
Date: 04 / 03 / 2010  
Title: Solidarity: Hilton Vilamoura supports Trisomy 21  

 Summary: One in 700 child is born with Trisomy 21. To show its support to this group in general to the Apatris 21 association in particular, Hilton
 Vilamoura As Cascatas Golf Resort & Spa is going to host on March 21rst a charity gala dinner that will be attended by many celebrities. Os
 Anjos, Angélico Vieira, Luciana Abreu, Viviane, Maya and the NOME band are some of the celebrities that publically have joined this cause to
 fight for the wellbeing of the young people with Trisomy 21 and the survival of Apatris 21. The charity event coincides with the World Trisomy 21
 Day and its aim is to collect money for this regional association founded by parents and teachers whose main objective is to supply information
 and help to people with Trisomy 21 and their families. Hilton Vilamoura invites everybody to take part in this special event by attending the gala
 dinner. The tickets can be bought in Apatris21, Hilton Vilamoura, Mercado de Faro, Fórum Algarve and AlgarveShopping and their price is 40€ for
 the Apatris21 members, 45€ for no members and 15€ for young people up to 15 years. 
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OJE 

 Media Type/Periodicity: Business Magazine / weekly 
Circulation: 25.000 
Country: Portugal 
Date: 05 / 03 / 2010  
Title: Hilton Vilamoura As Cascatas Golf Resort & Spa. A luxury of
 divine pleasures  

 Summary: Descriptive article about the hotel, its location, interior
 design & architecture, spa, outdoor activities and its gastronomic offer.
 The article starts with a short general description of the hotel’s history,
 its modern architecture with Arabic influence and the elegant
 ambience typical of Hilton hotels. 

  In the following paragraphs, the article describes with more details the
 hotel’s location surrounded by some of the country’s best golf courses,
 it’s relaxed ambience thanks to the waterways and waterfalls and the
 light colours chosen for the rooms. There also are paragraphs
 dedicated to the 7Seven Spa and to the out door facilities, to the
 gastronomic offer of Cilantro Restaurant and  Rubi Bar. 
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AR.COM 

 Media Type/Periodicity: Online Woman Magazine / daily 
Visits: 59.400 
Country: Spain 
Date: 16 / 03 / 2010  
Title: Free presents. Participate and Win 

 Summary: Weekends, cosmetics, books… 
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AR.COM 

 Media Type/Periodicity: Online Woman Magazine / daily 
Visits: 59.400 
Country: Spain 
Date: 16 / 03 / 2010  
Title: Participate and Win! We give of a weekend in Hilton Vilamoura 

 Summary: You can win two free nights in Portugal just answering us
 a question. 
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AR.COM 

 Media Type/Periodicity: Online Woman
 Magazine / daily 
Visits: 59.400 
Country: Spain 
Date: 16 / 03 / 2010  
Title: Participate and win! Hilton Hotels gives
 away luxury weekends 

 Summary: ¿Are you going to be the fortunate
 one who’s going to enjoy two nights at Hilton
 Vilamoura As Cascatas Golf Resort & Spa de
 Portugal? You’ll be able to choose any
 weekend until Dec 31rst 2010 (subject to
 availability) to make a short trip to El Algarve.
 The prize consists of a two nights stay from
 Friday to Sunday in a double room with
 breakfast included until 11.00h a.m. and late
 check out until 18.00h. Are you going to miss
 it’s fantastic Spa? Have a look to our picture
 gallery and discover them! More information
 abaout the chain in www.hilton.com To win the
 prize you have to answer following question:
 What do Hilton Hotels suggest you? 
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AR.COM 

 Media Type/Periodicity: Online Woman Magazine / daily 
Visits: 59.400 
Country: Spain 
Date: 16 / 03 / 2010  
Title:  Luxury weekend 

 Summary: Short description about the Hilton minicontest / media
 contest 
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AR.COM 

 Media Type/Periodicity: Online Woman Magazine / daily 
Visits: 59.400 
Country: Spain 
Date: 16 / 03 / 2010  
Title:  Luxury weekend 

 Summary: Short description about the Hilton minicontest / media
 contest 
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AMBITUR 

 Media Type/Periodicity: Online Trade Magazine / monthly 
Visits: 5.500 
Country: Portugal 
Date: 16 / 03 / 2010  
Title:  Spas, a added value in hotel industry 

 Sub Title: a differentiation factor, reducing seasonality,
 valuing real property, diversifying the offer and tackle a
 constantly growing market are some of the reasons
 Ambitur has got form some experts for including a SPA in
 a hotel  

 Summary: People care more and more people about their
 image and are willing to try new beauty and wellness
 treatments. This is why new hotel projects and hotel
 refurbishment projects now try to include a SPA. Experts
 say a Spa adds value directly and indirectly; it helps to
 generate wealth, to raise the average room rates, to
 improve the hotel’s market positioning; to extend the
 guests stay and helps the hotel’s marketing and public
 relations activities. Rui Grou, SPA manager of the 7Seven
 Spa in Hilton Vilamoura says, “A spa can help to reach
 new market segments and to complete a already existent
 offer”.  
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AMBITUR 

  7Seven Spa 

  Located in the As Cascatas Golf Resort & Spa - Hilton Vilamoura hotel, the 7Seven Spa presents itself as a space where
 etiquette is not permitted but where guests can relax and find balance, live a unique experience in a calm, personalized and
 comfortable ambience, says Rui Grou, the Spa manager. The spa offers its guests many services, facial and body treatments,
 ritual massage, integral treatments, aromatherapy, hydrotherapy, etc. The spa managers also stresses that there’s a constant
 update of the treatments and massages, like the latest service, the laser treatments.  
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