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HOTEIS & VIAGENS

Media Type/Periodicity: Trade Magazine / bimonthly
Circulation: 15.000

Country: Portugal

Date: 01 /02 /2010

Title: Hilton Vilamoura, the greenest hotel

Summary: Hilton Vilamoura takes part in the ecological
initiative of the United Forest Project that promotes the forest
reforestation worldwide. In its campaign “Tomorrow will be
always green” the hotel invites its guests to plant a tree with a
30 years life warranty. “We hope that this first step may be
followed by many others and that we may each improve our
efforts towards an sustainable environment”, said Alessandro
Cabella, the hotel’'s GM.
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PARAISOS

Media Type/Periodicity: Trade Magazine / quarterly
Circulation: 23.000

Country: Portugal)

Date: n°13-winter / 2010

Title: Result of bartender Agreement

Summary: Go inside of a luxury, relax and wellness world
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WOMAN

Media Type/Periodicity: Women Magazine / monthly
Circulation: 219.000

Country: Spain

Date: 03 /2010

Title: WIN one of the 10 weekends for two in one of the Hilton
hotels of the Peninsula:

Summary: Hilton Madrid Airport, Hilton Valencia, Hilton
Barcelona, Hilton Diagonal Mar Barcelona and Hilton Vilamoura
As Cascatas Golf Resort & Spa (Algarve, Portugal). The stays
include 2 nights in a double room with breakfast. www.hilton.com
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CLASHNEWS.BLOGSPOT 7 HILTON

Media Type/Periodicity: Online Blog / daily

Visits: 60.000

Country: Portugal

Date: 04 / 03 /2010

Title: Solidarity: Hilton Vilamoura supports Trisomy 21

Summary: One in 700 child is born with Trisomy 21. To show its support to this group in general to the Apatris 21 association in particular, Hilton
Vilamoura As Cascatas Golf Resort & Spa is going to host on March 21rst a charity gala dinner that will be attended by many celebrities. Os
Anjos, Angélico Vieira, Luciana Abreu, Viviane, Maya and the NOME band are some of the celebrities that publically have joined this cause to
fight for the wellbeing of the young people with Trisomy 21 and the survival of Apatris 21. The charity event coincides with the World Trisomy 21
Day and its aim is to collect money for this regional association founded by parents and teachers whose main objective is to supply information
and help to people with Trisomy 21 and their families. Hilton Vilamoura invites everybody to take part in this special event by attending the gala
dinner. The tickets can be bought in Apatris21, Hilton Vilamoura, Mercado de Faro, Férum Algarve and AlgarveShopping and their price is 40€ for
the Apatris21 members, 45€ for no members and 15€ for young people up to 15 years.

04 Margo 2010
Solidariedade: Hilton Vilamoura apoia Trissomia21

Em cada 700 criangas que nascem no mundo, um nasce com Trissomia 21. Para mostrar o
seu apoio a este colectivo em geral e a Associagdo de Portadores de Trissomia 21 do
. Algarve (Apatris 21) em particular, Hilton Vilamoura As Cascatas Golf Resort & Spa acolhera
* no préximo dia 21 de Margo um jantar de gala benéfico ao qual assistirao numerosos
famosos.

Os Anjos, Angélico Vieira, Luciana Abreu, Viviane, Maya e a banda NOME sao alguns dos
que tém decido abragar publicamente esta causa e lutar pelo bem-estar dos jovens
trissémicos e pela sobrevivéncia da Apatris 21. O encontro benéfico coincide com o Dia
Mundial da Trisomia 21 e o seu objectivo é arrecadar fundos para esta associagao regional
fundada por pais e profissionais da educagao cujo principal objectivo é proporcionar toda a
informagao e ajuda necessarias aos afectados e as suas familias.

Hilton Vilamoura convida todos a participarem activamente neste acontecimento tao especial
assistindo ao jantar de gala. As entradas podem ser adquiridas na Apatris21, Hilton
Vilamoura, Mercado de Faro, Férum Algarve e AlgarveShopping, e o prego das mesmas € de 40€ para os sécios da Apatris21, 45€ para os nao socios
e 15€ para os jovens até 15 anos.

Hilton Vilamoura As Cascatas Golf Resort & Spa tem recebido nos Ultimos meses o reconhecimento plblico pela sua trajectéria impecavel nos seus
dois anos de vida: ha alguns meses a prestigiosa revista “Business Destinations" incluia-o na sua lista de melhores hotéis do mundo de 2009, e ha
algumas semanas o hotel ganhou o prémio “Portugal’s Leading Hotel 2009" concedido pelos organizadores dos prestigiosos Europe World Travel

Awards.
Postado por Rui Costa as 06:12 J
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Media Type/Periodicity: Business Magazine / weekly
Circulation: 25.000

Country: Portugal

Date: 05/03 /2010

Title: Hilton Vilamoura As Cascatas Golf Resort & Spa. A luxury of
divine pleasures

Summary: Descriptive article about the hotel, its location, interior
design & architecture, spa, outdoor activities and its gastronomic offer.
The article starts with a short general description of the hotel’s history,
its modern architecture with Arabic influence and the elegant

ambience typical of Hilton hotels. Hilton Vilamoura
As Cascatas Golf Resort & Spa
In the following paragraphs, the article describes with more details the oottt
hotel’s location surrounded by some of the country’s best golf courses, f==rommes
it's relaxed ambience thanks to the waterways and waterfalls and the : y
light colours chosen for the rooms. There also are paragraphs
dedicated to the 7Seven Spa and to the out door facilities, to the

gastronomic offer of Cilantro Restaurant and Rubi Bar.

Page 1 of 2
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HILTON VILAMOURA
AS CASCATAS

Um luxo de divinos prazeres
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Media Type/Periodicity: Online Woman Magazine / daily
Visits: 59.400

Country: Spain

Date: 16 /03 /2010

Title: Free presents. Participate and Win

Summary: Weekends, cosmetics, books...
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AR.COM FLHILTON

Media Type/Periodicity: Online Woman Magazine / daily

Visits: 59.400

Country: Spain

Date: 16 /03 /2010

Title: Participate and Win! We give of a weekend in Hilton Vilamoura

Summary: You can win two free nights in Portugal just answering us
a question.

LA REVISTA DE

AURTRNA [Tioo A TWOBRY ot on | pocosoxo JSRIUBT
P R T T

iParticipa y gana!

EN CASA

% Horéscopo Regalamos un fin de semana en

el Hilton Vilamoura
Participa y consigue pasar dos noches gratis en
Portugal sélo por contestarnos a una pregunta.

> Consultorio
% Foros

sk Concursos

% Ganadores

% Blog

Page 2 of 5
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AR.COM

Media Type/Periodicity: Online Woman
Magazine / daily

Visits: 59.400

Country: Spain

Date: 16/ 03 /2010

Title: Participate and win! Hilton Hotels gives
away luxury weekends

Summary: ¢ Are you going to be the fortunate
one who'’s going to enjoy two nights at Hilton
Vilamoura As Cascatas Golf Resort & Spa de
Portugal? You'll be able to choose any
weekend until Dec 31rst 2010 (subject to
availability) to make a short trip to El Algarve.
The prize consists of a two nights stay from
Friday to Sunday in a double room with
breakfast included until 11.00h a.m. and late
check out until 18.00h. Are you going to miss
it's fantastic Spa? Have a look to our picture
gallery and discover them! More information
abaout the chain in www.hilton.com To win the
prize you have to answer following question:
What do Hilton Hotels suggest you?

__ /’Partici_pary_gana!

Hilton Vilamoura As Cascatas Golf Resort & Spa de

de diciembre de 2010 (sujeto a disponibilidad) para
escaparte a El Algarve. El premio consiste en dos
noches de viernes a domingo, en habitacion doble,

del hotel el domingo hasta las 18.00 horas.

. Te vas a perder su fabuloso spa?

Echa un vistazo a nuestra galeria de fotos y
iCondcelos!

Més informacién sobre la cadena www.hilton.com

Para que sea tuyo tienes que contestar a la siguiente pregunta

¢Qué te sugieren los hoteles Hilton?

Bases del Concurso

1. El concurso: Para participar hay que ser usuario registrado de ar-revista.com. La duracién def
concurso es de un mes: desde el 16 de marzo al 1€ de abril de 2010

2. Paricipacion: Podra concursar cualquier persona residente en Espana que a fravés de su regisiro
haya facditado su nombre, apellidos y direccidn de correo electronico. Los datos personales requeridos
han de ser veraces, de lo contranio se anularé la participacion del usuario. La inscripcion es gratuita y
necesaria para opiar al premio. Los empleados y sus familiares de empresas relacionadas con el
concurso no pueden participar.

3. Cémo concursar: Para participar habra que contestar a la pregunta que planteamos y facilitar los
datos solicitados en el registro como usuario de |a pagina www.ar-revista:com si fodavia no esta
registrado. Si ya es usuario registrado del portal, tendra que entrar como tal

Page 3 of 5
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. Seras la afortunada que se llevara dos noches en el

Portugal? Podrés elegir un fin de semana hasta el 31

con desayuno incluido hasta las 11.00 horas y salida
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4. Premio: El premio consiste en 1 fin de semana en el hotel Hilton Vilamoura. El premio no es canjeable
por dinero.

5. Eleccion de los ganadores: Se elegira 1 ganador de entre todas las personas que hayan participado
an el concurso Hilton _algarve. La redaccion de AR elegiré la respuesta o respuestas ganadoras segin
criterio de valoracidn propio. El nombre de los ganadores se publicaré el mes siguiente a la finalizacion

6. Entrega del premio: Las personas legitimadas para poder acceder al premio serén fodos aquellos
participantes cuyos datos nales sean y exactos. Los participantes que no cumplan
todos los requisitos que se indican en las bases no tendrén derecho alguno. En caso de imposibilidad
para contactar con el agraciado, por error en los dalos por éste facilitados, HACHETTE FILIPACCHI S.A
no se hace responsable de |a entrega del premio en caso de extravio o desaparicion del mismo si la
empresa mensajera aporia albarén certificando su entrega. El ganador podra rechazar el premio por
cualquier motivo. La participacion en este concurso leva implicita la autonzacion 8 HACHETTE
FILIPACCHI S A de publicar cualkquier dato o folografia de! premiado en cualquier medio de difusion
publica o privada y, en particular, la autorizacion del ganador de publicar su nombre en el web www.ar-
revista.com.

7. Para cualquier duda respecto a la participacion, dirigete a la direccion cgalan@hachetie.es, indicando
en el asunto *Cancurso Hiton_aigarve

8. Proteccion de datos: Te recordamos que los datos facililados al registrarse como usuario de
ar-revista.com estén incluidos en un fichero de titularidad de HACHETTE FILIPACCHI S.A. (C/ Santa
Engracia, 23 28010 Madrid), con el fin de ser utiizados para promociones publicitarias y prospeccion
comercial. Podrés ejercitar tu derecho de acceso, rectificacion, oposicion y cancelacion mediante
notificacion escrita firmada por el interesado, remitida por correo a la direccion anteriormente indicada,

segin LO 15/1999". Si no deseas que tus datos sean utilizados con dichos fines marca el siguiente

recuadro (] y haznos llegar a presents comunicacién.”

9.Ls persona o personas ganadoras del concurso serén avisadas con un correo electrénico a la
direccion facilitada en el registro por el usuario o una llamads telefonica. Pasados 7 dias no podra
reclamarse el premio.

10. Aceptacion de las bases: Para parficipar en este concurso es imprescindible conocer estas Bases y
aceplarlas de acuerdo con todos los términos establecidos en las mismas. ar.com se reserva el derecho
de rachazar la participacidn de cualquier concursante que no cumpla las bases de participacion o
contravenga el espiritu de este concurso.
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AR.COM

Media Type/Periodicity: Online Woman Magazine / daily
Visits: 59.400

Country: Spain

Date: 16 /03 /2010

Title: Luxury weekend

Summary: Short description about the Hilton minicontest / media

contest
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LA REVISTA DE

Media Type/Periodicity: Online Woman Magazine / daily AUATENA

Visits: 59.400 S

Date: 16 /03/2010 tcmnse  Un fin de semana de lujo

Title: Luxury weekend # Poros Conoce los hoteles on los que podrés pasar unos dias inolvidables.
% Concursos ca::‘l'n p':r.: pr:'g‘okl‘apr:?odosnochnm un de los hoteles Hilton. Pincha

Summary: Short description about the Hilton minicontest / media — i

contest oxanpinseirmus - ~ :
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AMBITUR

Media Type/Periodicity: Online Trade Magazine / monthly
Visits: 5.500

Country: Portugal

Date: 16 /03 /2010

Title: Spas, a added value in hotel industry

Sub Title: a differentiation factor, reducing seasonality,
valuing real property, diversifying the offer and tackle a
constantly growing market are some of the reasons
Ambitur has got form some experts for including a SPA in
a hotel

Summary: People care more and more people about their
image and are willing to try new beauty and wellness
treatments. This is why new hotel projects and hotel
refurbishment projects now try to include a SPA. Experts
say a Spa adds value directly and indirectly; it helps to
generate wealth, to raise the average room rates, to
improve the hotel’'s market positioning; to extend the
guests stay and helps the hotel's marketing and public
relations activities. Rui Grou, SPA manager of the 7Seven
Spa in Hilton Vilamoura says, “A spa can help to reach
new market segments and to complete a already existent
offer”.

Page 1 of 2
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~SPAS UMA MAIS-VALIA NA
HOTELARIA

SAUDE E BEM ESTAR

Factor de diferenciacio, reducio da saronalidade, valorizacio da propriedade imobilidria, diversidade da
oferta & resposta a um mevcado em constante crescimento sio alguns dos motivos apontados para a incly-
sho de um SPA numa unidade hoteleira gue & Ambitur recolhed junto de alguns especialistas do sector.
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AMBITUR - Worpwide

7Seven Spa

Located in the As Cascatas Golf Resort & Spa - Hilton Vilamoura hotel, the 7Seven Spa presents itself as a space where
etiquette is not permitted but where guests can relax and find balance, live a unique experience in a calm, personalized and
comfortable ambience, says Rui Grou, the Spa manager. The spa offers its guests many services, facial and body treatments,
ritual massage, integral treatments, aromatherapy, hydrotherapy, etc. The spa managers also stresses that there’s a constant
update of the treatments and massages, like the latest service, the laser treatments.

7Seven Spa

Inserido no hoted As Cascatas Golf Resor &
SPA — Hilton Vilamoura, o 7Seven Spa
Vilamoura apresenta-se como um espago
onde a urbanidade ndo é permitida, mas sim
2 descontracgdo, o equilibrio, proporcionan-
do uma experiéncia dnica num ambiente
sereno, personalizado e confortavel, explica
Rui Grou, Spa manager. Desde tratamentos
faciais, corporais, rituals de massagem, tra-
tamentos holisticos, passando por tratamen-
tos com banhos aromdticos e tratamentos
com éguas, 0 espaco apresenta uma
diversificada oferta a0s seus clientes. Além
destes, o responsdvel salienta que existe
uma constante actualizagdo de tratamen-
tos & massagens, mas também da Gitima
novidade do SPA, os tratamentos a laser

Page 2 of 2
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